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Web​ ​Traffic​ ​&​ ​Social​ ​Media​ ​Report 
 

1. Highlights 
 
The​ ​social​ ​media​ ​engagement​ ​KPI​ ​for​ ​2017​ ​has​ ​already​ ​been​ ​reached​ ​and​ ​impressions​ ​on 
third-party​ ​platforms​ ​and​ ​impressions​ ​on​ ​social​ ​media​ ​well​ ​on​ ​track.​ ​There​ ​was​ ​a​ ​decrease​ ​in 
organic​ ​traffic​ ​caused​ ​by​ ​Google​ ​de-indexation,​ ​which​ ​we​ ​managed​ ​to​ ​stop​ ​temporarily​ ​in 
July​ ​thanks​ ​to​ ​extra​ ​user​ ​generated​ ​and​ ​marketing​ ​activities​ ​(Picture​ ​This!​ ​photo​ ​contest, 
promotion​ ​of​ ​galleries​ ​and​ ​other​ ​curated​ ​content).​ ​Due​ ​to​ ​lack​ ​of​ ​resources​ ​(possible 
extension​ ​of​ ​DSI2)​ ​we​ ​fell​ ​back​ ​in​ ​August​ ​again.​ ​This​ ​remains​ ​an​ ​issue.​ ​Engagement​ ​levels 
on​ ​thematic​ ​collections​ ​however​ ​continues​ ​to​ ​be​ ​3-4​ ​times​ ​higher​ ​than​ ​average.​ ​Downloads 
slightly​ ​behind​ ​target,​ ​click-throughs​ ​far​ ​behind​ ​target,​ ​which​ ​means​ ​we​ ​should​ ​consider 
revisiting​ ​them.  
 
Proposed​ ​remedial​ ​actions:  

- continue​ ​traffic​ ​source​ ​diversifications​ ​to​ ​decrease​ ​dependency​ ​on​ ​Google 
- content​ ​re-use​ ​activities​ ​encouraging​ ​downloads 

 
 

2. KPI​ ​overview 

 

 



 

 

 

 

 



3.​ ​Content​ ​and​ ​social​ ​media​ ​highlights 
 

● Picture​ ​This!  
○ Over​ ​400​ ​photo​ ​contest​ ​submissions 
○ Very​ ​successful​ ​cooperation​ ​with​ ​the​ ​partner​ ​libraries 
○ Featured​ ​on​ ​the​ ​website​ ​of​ ​the​ ​European​ ​Commission 
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● Art​ ​Up​ ​Your​ ​Tab 
○ 12-weeks​ ​promotion​ ​featuring​ ​content​ ​on​ ​weekly​ ​themes 
○ 2766​ ​installs,​ ​1,7​ ​million​ ​artwork​ ​impressions  

 

 

 
 
 
 
 
 
 
 
 
 
 
 



 
 

● #GalleryOfTheWeek 
○ A​ ​way​ ​to​ ​promote​ ​new​ ​type​ ​of​ ​curated​ ​content​ ​-​ ​galleries  
○ Variety​ ​of​ ​topics​ ​covered​ ​and​ ​cultural​ ​institutions​ ​featured 

 

 
 

 



4.​ ​Traffic​ ​&​ ​impressions​ ​-​ ​details 

 
We​ ​have​ ​managed​ ​to​ ​stop​ ​the​ ​summer​ ​traffic​ ​drop​ ​in​ ​July​ ​thanks​ ​for​ ​traffic​ ​generation 
activities​ ​and​ ​the​ ​increase​ ​of​ ​the​ ​number​ ​of​ ​pages​ ​indexed​ ​by​ ​Google.​ ​As​ ​the​ ​number​ ​of 
indexed​ ​pages​ ​dropped​ ​in​ ​August​ ​(see​ ​below)​ ​and​ ​we​ ​had​ ​to​ ​pause​ ​the​ ​marketing​ ​spend​ ​in 
August,​ ​we​ ​observed​ ​a​ ​decrease​ ​in​ ​traffic.  
 
 

 



After​ ​a​ ​period​ ​of​ ​growth​ ​between​ ​May​ ​and​ ​July,​ ​the​ ​amount​ ​of​ ​indexed​ ​pages​ ​dropped​ ​again 
in​ ​August. 
 

 
After​ ​the​ ​explosive​ ​growth​ ​in​ ​January​ ​following​ ​a​ ​few​ ​​ ​GIFs​ ​going​ ​viral​ ​on​ ​GIPHY 
in​ ​January,​ ​the​ ​amount​ ​of​ ​impressions​ ​on​ ​social​ ​media​ ​remained​ ​stable​ ​and​ ​well 
on​ ​track​ ​​ ​between​ ​February​ ​and​ ​August.  

 

 



Despite​ ​a​ ​small​ ​drop​ ​during​ ​summer​ ​months,​ ​the​ ​impressions​ ​of​ ​Europeana​ ​content​ ​on 
third-party​ ​platforms​ ​are​ ​well​ ​on​ ​track. 
 
 

5.​ ​Engagement​ ​on​ ​Europeana​ ​Collections 

 
The​ ​amount​ ​of​ ​downloads​ ​is​ ​stable,​ ​but​ ​slightly​ ​behind​ ​the​ ​target.​ ​While​ ​the​ ​amount​ ​of 
click-throughs​ ​keeps​ ​on​ ​decreasing,​ ​the​ ​number​ ​of​ ​media-views​ ​increased​ ​between​ ​July​ ​and 
August.  



 

 
 
 

 

 
Users​ ​of​ ​Thematic​ ​Collections​ ​stay​ ​on​ ​the​ ​website​ ​longer,​ ​visit​ ​more​ ​pages​ ​than​ ​all 
Europeana​ ​users.​ ​Moreover,​ ​more​ ​of​ ​them​ ​return​ ​to​ ​the​ ​website.  
 


